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Abstract: This study investigates the main determinants of e-wallet use intention and proposes an e-wallet adoption 
model that includes mindfulness as a significant factor. The respondents in this study are e-wallet users between the 
ages of 17 and 40 who live in Bengkulu City. In order to collect data samples from respondents, the convenience 
sampling technique was used. This study's online survey questionnaires were distributed via social media platforms 
such as WhatsApp and Instagram. After using the listwise deletion method on SEM-AMOS with Mahalanobis Distance, 
257 usable questionnaires were available for analysis. This study used Confirmatory Factor Analysis (CFA), 
assessment of normality, and regression weights for data analysis. According to the findings, (1) mindfulness has a 
positive and significant effect on perceived usefulness, (2) mindfulness has a positive and significant effect on perceived 
ease of use, (3) perceived usefulness has a positive and significant effect on the intention to use, (4) perceived ease of 
use has no significant effect on the intention to use, and (5) intention to use has a positive and significant effect on actual 
use. This study adds to the body of knowledge by extending the concept of TAM by incorporating mindfulness variables 
into a structural model. It is suggested that providers expand their merchant partners to provide more benefits to 
customers and improve more features and benefits for people who use their apps. Furthermore, this study discovered 
some limitations, which include a) limited geographical areas for data collection, giving opportunity for future research to 
expand more and will be much better if can compare respondent characteristics between cultures; b) four dimensions of 
mindfulness must be validated again when applied to other contexts; and c) future research can look at post-purchase 
phenomenon to catch e-wallet adoption even better. 

Keywords: mindfulness; perceived usefulness; perceived ease to use; intention to use; actual use; technology 
acceptance model 

 
Copyright: © 2023 by the authors. Submitted for possible open access publication under the terms and conditions of the 
Creative Commons Attribution (CC BY 4.0) license (https://creativecommons.org/licenses/by/4.0/). 

1. Introduction 
Individuals used electronic wallets as one of the most popular non-cash payment instruments at the start of the 

twenty-first century. Although some people confuse e-wallets and mobile banking, the two are not the same, especially 
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regarding their use as a digital payment system. This distinction is due to its limited function as a replacement for 
physical wallets that store funds digitally to make non-cash payments. One of the limitations of using an e-wallet, like 
physical wallets, is the user's fund storage limit, which does not apply to digital banking applications (internet banking 
and mobile banking). Users can, however, connect their digital banking application to the e-wallet application system to 
make it easier to deposit funds. According to Shin (2009), an e-wallet function is to top up a certain amount of money 
and connect it to a credit or debit card on an installed application. It can then be used to transact with other consumers, 
consumers to a business merchant or even consumers with a machine. 

In Indonesia, e-wallet applications are quite diverse and generally integrated with various e-commerce sites. 
Integrating e-commerce and E-wallet is one of the strategies online stores use to make it easier for users to pay at their 
websites. Not surprisingly, integrating e-wallet use with certain e-commerce merchants has influenced the increase in 
e-wallet users. Digital integration is unique to the company because it is thought to provide greater user benefits. 
Furthermore, e-wallet payments are more convenient and faster than traditional banking systems because they save 
time and money (Alam et al., 2021). An e-wallet provides convenience, speed, and a sense of security and comfort 
when transacting anywhere and at any time (Liébana-Cabanillas et al., 2014). 

In 2020, 51 e-wallet applications in Indonesia will have received licenses from Bank Indonesia 
(https://data.tempo.co). The intention of use will heavily influence the user's decision-making in determining the most 
appropriate e-wallet application to be selected and used as a non-cash payment medium. The intention of use will also 
impact the widespread use of e-wallets for non-cash payment transactions. The intention to use will also vary by age 
range, community profession (e.g., farmers and fishermen), and other demographic characteristics. As a result, not 
everyone can easily understand and accept the new services provided by e-wallets. As a result, it is necessary to 
deduce the acceptance model of e-wallet technology from user perception. 

Several previous studies have investigated technology acceptance models (Bhattacherjee & Premkumar, 2004; 
Davis, 1989; Goodhue & Thompson, 1995; Pavlou, 2003; Sun et al., 2016; Sun & Fang, 2010; Venkatesh et al., 2003, 
2012). Davis introduced the technology Acceptance model, one of the literature's most commonly used technology 
acceptance models (1989). TAM focuses on individual behaviour characteristics when using an application system or 
information technology (Davis, 1989). TAM is empirically successful in predicting approximately 40% of system usage 
(Rigopoulos & Askounis, 1970). Many researchers who have attempted to apply TAM have discovered its limitations 
when applied to specific contexts. 

The various TAM critiques encourage researchers to apply the TAM framework to specific contexts. Glavee-Geo 
et al. (2017) investigated the adoption of mobile banking services in Pakistan using TAM and the Theory of Planned 
Behavior. Shaw (2014) investigated the expansion of TAM by identifying E-wallet users' behaviour in Canada using 
additional constructs such as trust, security, and lifestyle compatibility. Muñoz-Leiva et al. (2017) extend the TAM model 
by incorporating the diffusion of innovation, risk perception, and trust to explain user acceptance of mobile banking 
applications. Matemba & Li (2018) extend TAM to predict acceptance of person-to-person services in the context of 
South African WeChat wallets. 

The concept of TAM is expanded in this study by including a mindfulness variable. Roberts et al. (2007) proposed 
that mindfulness could be applied to research into technology adoption and use by conceptualizing unique mindfulness 
mechanisms in the information systems domain. Sun et al. (2016) created a new concept, Mindfulness of Technology 
Adoption (MTA), based on traditional mindfulness theory, to investigate the relationship between mindfulness and 
technology adoption. MTA is defined by Sun et al. (2016) as a state of consciousness in which one investigates 
technology in-depth, as well as local contexts and alternative technologies. According to the MTA model, mindfulness 
can reduce uncertainty and influence users' perceptions of the usefulness and intent to use technology. 

2. Literature Review 
2.1. Digital Wallet (E-Wallet) 

An E-wallet, or a digital wallet, is a type of financial technology (fintech), a non-cash payment instrument that uses 
internet media. According to Pandy & Crowe (2017), an e-wallet is a digital medium or intermediary accessible via 
mobile devices (smartphones) that stores applications, payment credentials, loyalty cards, and coupons and can be 
used to make remote payments. An E-wallet is a software, electronic device, or online service that allows individuals or 
businesses to conduct electronic transactions. According to Hutami (2019), an e-wallet is a temporary "wallet" or an 
account that contains funds in an online application to make it easier for users to transact online. An E-wallet is useful for 
storing money online and offline using a QR Code. To use a digital wallet, users must first download a special 
application developed by a trusted bank or third party. Rilo Pambudi (2012) listed several benefits and drawbacks of 
using an e-wallet versus cash or other alternative payment methods. E-wallets' benefits are: 1) Payment transactions 
are simple, practical, and efficient. Users do not need to carry much cash or withdraw cash from an ATM to make 
payment transactions.  
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Various types of transactions can be carried out using an e-wallet, such as making transfers between banks and 
other e-wallets, paying bills, reloading credit or data packages, online transportation services, purchasing tickets such 
as planes, trains, cinemas, and so on; 2) the e-wallet provides users with various types of promo offers (cashback and 
reward points) and discounts. 3) A secure e-wallet requires users to enter a password or pin as a condition of accessing 
the application or making payments; 4) users can view the history of any transactions made; 5) E-wallet users do not 
need to open a bank account first because e-wallet top up can be done in a variety of ways, including ATM transfers, 
m-banking, i-banking, fellow e-wallet Alfamart, Indomaret, and other options. While the disadvantages of e-wallets are: 
1) merchants who are affiliated with e-wallet services are still limited, so they still need cash to make payments like in 
small shops; 2) unlike other alternative payment instruments such as ATMs that can make cash withdrawals, e-wallet 
balances cannot be cashed out; and 3) e-wallet is dependent on the internet network connection. 
 
2.2. Technology Acceptance Model (TAM) 

The original TAM concept encompasses perceived usefulness, perceived ease of use, attitude toward behaviour, 
intent to use, and actual system use (Davis, 1989). According to Davis (1989), other external variables can be added to 
clarify the research phenomenon in addition to these core variables. Subsequent researchers have criticized TAM 
because it is less applicable in a specific context (Cheung & Vogel, 2013). Due to several flaws in the TAM concept, the 
researcher expanded this theoretical model by including new variables that could make it more applicable in various 
contexts (Cheung & Vogel, 2013). The issue then becomes that many TAM models are expanded with various new 
variables tailored to the context of subsequent studies (Muk & Chung, 2015). Extended TAM has been used in research 
on technology acceptance by Szajna (1996), Igbaria et al. (1995), Venkatesh et al. (2003), and Venkatesh et al. (2012). 
To investigate the relationship between TAM and trust variables, (Venkatesh et al., 2003) included the trust variable. 
Venkatesh et al. (2003) modified another TAM by including the Trust and Risk variable in measuring the technology 
acceptance level, which they dub TRITAM (Trust and Risk in Technology Acceptance Model).  

Technology Acceptance Model has been empirically proven to accurately predict approximately 40% of system 
use (Legris et al., 2003). Sharing TAM's shortcomings allows for further research into expanding and applying the 
concept of TAM in various contexts. The TAM model can still accurately describe technology acceptance in the context 
of e-wallet acceptance. However, external factors that motivate someone to adopt new e-wallet technology must be 
considered. This study aims to identify the behavioural motives of individuals who intend to use e-wallets. Attitudes 
toward e-wallet technology influence intentions, which are influenced by perceived ease of use and usefulness (Davis, 
1989). Furthermore, this study adopts (H. Sun et al., 2016)'s idea that mindfulness is an external factor that can 
supplement the TAM model in better describing the phenomenon of e-wallet adoption by influencing perceived 
usefulness and perceived ease of use. In the following sub-chapter of this study, each of the TAM and mindfulness 
variables will be described in detail. 
 
2.3. Actual Use 

In various studies, actual use is determined by the user's intention to use a system (Davis, 1989). Many TAM 
researchers have discovered that use intention has a significant impact on the actual use of a new system or technology 
(Bailey et al., 2017; Muñoz-Leiva et al., 2017; Rigopoulos & Askounis, 1970; Q. Sun et al., 2009). Venkatesh et al. 
(2003) discovered that the intention to use variables could accurately predict the use of information systems. According 
to Rigopoulos & Askounis (1970), actual use and frequency can be measured using indicators such as actual use and 
frequency. The variable measurement indicator in this study was adapted from previous research. Several studies have 
attempted to develop indicators of actual technology use. This study employs measurement indicators derived from 
Rigopoulos & Askounis (1970) developed three measurement indicators. Indicators of actual use adopted from 
Rigopoulos & Askounis (1970) include 1) making an online transaction with an e-wallet, 2) making a payment at a 
service counter at a specific merchant with an e-wallet, and 3) wanting to use an e-wallet more frequently than other 
payment tools. 
 
2.4. Intention to Use 

The attitude of attention to the technology itself, for example, curiosity about technology, seeking information about 
the features, benefits, and uses of technology, as well as information in the form of experiences obtained from other 
users, can predict the intention to use a particular technology (Davis, 1989). Individual users will be satisfied with 
technology if they believe it is simple to use and can increase their productivity, reflected in actual usage conditions 
(Park et al., 2014; Tangke, 2004). Previous research has found that use intention strongly predicts actual use (Kim et al., 
2010; Rigopoulos & Askounis, 1970; Shin, 2009; H. Sun & Fang, 2010; Q. Sun et al., 2009). Venkatesh et al. (2003) 
extend the technology acceptance model by demonstrating that use intention significantly impacts user behaviour.  
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Furthermore, Yi & Hwang (2003) predicted the use of web-based information systems and discovered that 
intention to use significantly influenced actual use. Based on the findings of previous studies, there is no doubt that 
intention to use influences actual use. This concept is still very relevant to be adopted in the context of e-wallets. This 
study will then adopt and develop measurement indicators of usage intentions for use in the e-wallet digital payment 
system. Bhattacherjee & Premkumar (2004) proposed that three measurement indicators are used to assess intent to 
use. Bhattacherjee & Premkumar's (2004) measurement indicators will then be adopted and adapted in this study to 
measure users' intentions to use e-wallet digital wallets. The following are the measurement indicators of an intention to 
use adapted from Bhattacherjee & Premkumar (2004): 1) I intend to use an e-wallet digital wallet; 2) I intend to use an 
e-wallet to make payment transactions; and 3) I intend to use an e-wallet to process my finances. 
 
2.5. Perceived Usefulness 

According to Phonthanukitithaworn et al. (2016), perceived usefulness is the degree to which a person believes 
using mobile payment services will improve their performance and productivity when making payments. According to 
Bailey et al. (2017), perceived usefulness refers to how much a person believes they will benefit (for example, 
convenience and practicality) from making non-cash payments. Information systems' perceived usefulness is an 
important factor influencing attitudes and intentions to use them (Davis, 1989). The degree to which an individual 
believes that using a specific information system will increase productivity is perceived usefulness (Davis, 1989). An 
individual's perceived usefulness in using an information system will encourage them to consider whether it is 
necessary or not to direct their desires in the form of intentions, which will then lead to the behaviour of adopting the 
system (Venkatesh et al., 2003, 2012). 

Davis (1989) created a set of metrics to assess an information system's perceived usefulness. A measurement 
item was adopted by subsequent researchers to be developed into a specific context and to test the instrument's 
consistency (Davis, 1989). In previous research, Venkatesh et al. (2012) developed a measurement indicator of 
perceived usefulness based on the TAM theory (Davis, 1989; Venkatesh et al., 2003). Venkatesh et al. (2012) proposed 
four measurement indicators of information system perceived usefulness as follows: 1) E-wallets can improve the 
quality of our daily payment transactions; 2) E-wallets can improve our efficiency in making payment transactions; 3) 
E-wallets can improve our productivity in making payment transactions; and 4) E-wallets are extremely useful for 
making payment transactions. 
 
2.6. Perceived Usefulness 

The degree to which a person believes using an application will save time and effort is perceived as ease of use 
(Davis, 1989). Users will accept applications that make it easier to use than other applications. On the basis of several 
studies, Wu & Wang (2005) examine the perceived ease of use as one of the variables that influence perceived 
usefulness. Users ultimately perceive an easier-to-use system as more practical to use, so an easier-to-use system will 
allow users to complete more tasks than systems that are more difficult to use (Suki & Suki, 2011). Perceived ease of 
use is a metaphor for a clear and simple way of using information technology, as well as the ease of operating 
technology that is less than what its users require (Davis, 1989). Venkatesh et al. (2003) used the measurement 
indicators for perceived ease of use in this study. The measurement indicators of perceived ease of use in (Venkatesh et 
al., 2012)'s research consist of four measurement indicators, which are as follows: 1) E-wallet payment is clear and easy 
to understand; 2) E-wallet payment does not require much effort; 3) E-wallet payment is very easy to use; 4) E-wallet 
payment is easy to use for any transaction I want. 
 
2.7. Mindfulness 

Brown & Ryan (2003) define mindfulness in their study as a condition in which an individual gives full attention 
through clarity and experience. According to Baer et al. (2008), mindfulness is full awareness regardless of the 
assessment of internal and external stimuli. Mindfulness is defined by Cardaciotto et al. (2008) as a person's tendency 
to be aware of internal and external experiences while maintaining an accepting and nonjudgmental attitude toward 
those experiences. According to Ganesan et al. (2014), mindfulness is a state of mind in which a person becomes 
involved with his environment and occasionally pays full and careful attention to the recent experience, actively 
processing new information as it flows through the senses. Experts say mindfulness is defined as presenting awareness 
characterized by clarity and clarity of recent experience. 

Sun & Fang (2010) used five measurement items to create a Mindfulness in Technology Acceptance (MTA) 
model. Mindfulness was measured using a single-dimensional variable in their study. Sun & Fang (2010) developed a 
measurement scale using a rigorous procedure, as suggested by Moore & Benbasat (1991). Compiling question items, 
content validation, a two-round Q-sort (using eight postgraduate students, four in each round), and a pilot study 
involving 98 postgraduate students were all part of the process by which they developed the measurement scale. This 
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stringent procedure ensures that the accuracy of the developed measurement instruments is preserved. Sun & Fang 
(2010) developed a five-item measurement scale that includes: 1) the e-wallet looks different from other technologies I 
have used before; 2) we are looking for information about e-wallets from various sources; 3) we are familiar with 
alternative payment technologies other than e-wallets; 4) we understand how the e-wallet can meet our specific needs; 
and 5) e-wallet is a new technology for us. 
 
2.8. Research Framework 

The conceptual research framework serves as a foundation for answering research questions. The foundation in 
question is a review of various theories and previous research findings on the problem under consideration. Based on 
the previously described hypothesis development, the research framework proposed in this study is depicted in Figure 1 
as follows: 

 
Figure 1. Research Framework 

2.9. Hypotheses Development 
The research framework in Figure 1 is an extension of the TAM (Technology Acceptance Model) model developed 

by Davis (1989), namely the variables perceived usefulness, perceived ease to use, and intention to use by adding the 
concept of mindfulness developed by Sun & Fang (2010) and by adding the actual use variable (Rigopoulos & 
Askounis, 1970): 

H1: Mindfulness has an impact on perceived usefulness. 
H2: Mindfulness has an impact on the perceived ease to use. 
H3: The perceived usefulness has an impact on the intention to use. 
H4: The perceived ease to use impacts the intention to use. 
H5: The intention to use has an impact on the actual use. 

3. Methodology 
The research method used in this study is quantitative research. The mindfulness variable used a measurement 

instrument developed by Sun et al. (2016). Venkatesh et al. (2012) developed a measurement instrument for perceived 
ease of use and usefulness. The measurement instrument developed by Bhattacherjee & Premkumar (2004) was used 
for the intention to use a variable, while the measurement instrument developed by Rigopoulos & Askounis (1970) was 
used for the actual usage variable. Measurement instruments developed from previous studies will be used to create 
questionnaires that will be used to collect data via surveys. According to the time dimension, this study is classified as a 
cross-sectional study, in which data is collected by distributing questionnaires only once to answer research questions 
(Sekaran, 2006). 

Table 1. Definition of Operational Variables 

Definition(s) Indicator(s) Source(s) 
Mindfulness is a 
psychological state in 
which a person is 
focused on and aware of 
the issues surrounding 

The e-wallet looks different from other technologies I have used before. 
We are looking for information about e-wallets from various sources. 
We are familiar with alternative technologies other than e-wallets in 
payment. 
We know how the e-wallet can meet our specific needs in terms of 

Sun & Fang 
(2010) 
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Definition(s) Indicator(s) Source(s) 
the decision to use 
e-wallet technology. 

payment. 
E-wallet is a new technology for us. 

The perceived ease of 
use describes how a 
person feels about using 
an e-wallet. 

Payment via an e-wallet is simple and straightforward. 
Using an e-wallet for payment requires little effort. 
E-wallet payments are simple to make. 
I can use my e-wallet for any transaction I want. 

Venkatesh et 
al. (2003) 

Perceived usefulness is 
defined as the use of an 
e-wallet that provides 
various transactional 
benefits to individuals.  

Electronic wallets can enhance the quality of our daily financial 
transactions. 
E-wallets can improve the efficiency of our financial transactions. 
E-wallets can increase the efficiency of our payment transactions. 
E-wallets are extremely useful for conducting financial transactions. 

Venkatesh et 
al. (2012) 

Intention to use is 
defined as a person's 
intention to use an 
e-wallet. 

We intend to use an e-wallet digital wallet. 
We will use an electronic wallet for payment transactions. 
We intend to manage our finances using an electronic wallet. 

Bhattacherjee 
& Premkumar 
(2004) 

Actual use is defined as 
a real condition of using 
the e-wallet. 

Using an e-wallet, we conduct online transactions.  
Using an e-wallet, we paid at a merchant's service counter. 
We intend to utilize e-wallets more frequently than other payment 
methods. 

Rigopoulos & 
Askounis 
(1970) 

This study's population consists of all individuals who purchased an E-wallet. This study's sample consists of 
individuals who have utilized an e-wallet in Bengkulu City. This study's sampling method falls within the category of 
non-probability sampling (Mexon & Kumar, 2020). The technique of non-probability sampling chosen for this study is 
purposive sampling. The sample criteria are as follows: 1) residents of Bengkulu City, 2) users of e-wallets in 
transactions, and 3) individuals between the ages of 17 and 40. This questionnaire will be created using Google Form. 
The questionnaire will be distributed online via the link via the Google form on social media platforms such as Instagram 
and WhatsApp direct messages. Access the Google questionnaire form at https://forms.gle/hCk7VRXTLd1yJ3Z67. The 
questionnaires were distributed via the applications WhatsApp and Instagram. The questionnaire distribution spanned 
seven days, from March 7-13, 2022, and the online distribution yielded 418 responses. 161 out of 418 questionnaires 
could not be used because the respondents did not meet the criteria for the research sample and the questionnaires 
were incomplete. In order to process 257 samples that meet the criteria, 257 respondents are required. After data 
collection, primary data obtained from study respondents will be processed using SEM (Structural Equation Modeling). 

4. Results 
4.1. E-Wallet user's behaviour 

This study's initial identification of respondents was analysed via four questions. This study's responses from 
respondents include the type of e-wallet application used, the duration of e-wallet use, and the frequency of e-wallet 
use. The analysis results indicate that as many as 257 respondents employ the e-wallet application. In this study, data 
from 257 respondents will be utilized. Per-person use of an e-wallet is not restricted to a single e-wallet type. One 
individual can use multiple electronic wallets. ShopeePay, DANA, OVO, and GoPay are the most frequently utilized 
e-wallet applications. With 174 responses or 67.7% of the total, ShopeePay was selected as the e-wallet application by 
the majority of respondents. DANA is the second-most popular application among respondents, with 138 responses (or 
53.7%). In addition, the OVO application received 137 responses or 53.3%, GoPay applications received 97 responses 
or 37.7%, and other application options received only 33 responses or 12.8%. 

The time spent using e-wallets and the frequency of e-wallet use are also essential pieces of information because 
they pertain to the actual use of e-wallet services. According to the data analysis results, most respondents have used 
the e-wallet application for more than six months, specifically 203 respondents or 79%. In addition, most respondents 
(155, or 60.3%) reported using e-wallets fewer than ten times per month. If we attribute the low frequency of use to the 
respondents' demographic characteristics, we know that most respondents are students. Students are typically still 
financially dependent on their parents or require parental consent. Most respondents have incomes between IDR 
1,000,000 and IDR 3,000,000, which falls within the two groups with the lowest incomes in this study. 
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4.2. Result of Data Analysis 
 This study employs IBM SPSS AMOS software to conduct a structural Equation Model (SEM) analysis. Before 

developing a comprehensive SEM model, the variables' constituent factors will be evaluated. Confirmatory Factor 
Analysis (CFA) will be utilized to conduct the test. Testing is conducted until the appropriate model is obtained (fit). The 
results of CFA data processing indicate that some of the fit model criteria did not meet the conditions specified by Hair et 
al. (2010). The nineteen indicators have been demonstrated to fail to meet the required loading factor criteria. 

Table 2. Result of Goodness of Fit 

GoF Threshold Result Conclusion 
CMIN/DF < 5 2.321 Good Fit 
GFI > 0.90 0.884 Marginal 
AGFI > 0.90 0.842 Marginal 
IFI > 0.95 0.943 Marginal 
TLI > 0.95 0.929 Marginal 
CFI > 0.95 0.942 Marginal 
RMSEA < 0.08 0.072 Good Fit 

Modifications to the measurement model were made using AMOS. The results obtained after modifying the 
measurement model were much better, though they did not meet the required cut-off criteria. According to Hair et al. 
(2010), obtaining data that meet the perfect fit criteria in behavioural research is extremely difficult because no model 
can accurately describe the real observation phenomena. Various fit model flaws may present opportunities for 
additional knowledge development (Hair et al., 2010). After all of the criteria for testing the measurement model have 
been met, the next step is to test the proposed hypothesis, as shown in Table 3. 

Table 3. Result of Hypothesis Testing 

Path Analysis Estimate S.E. C.R. P-Value 
Mindfulness ---> Perceived Usefulness 1.154 0.134 8.608 0.000 
Mindfulness ---> Perceived Ease of Use 1.243 0.147 8.459 0.000 
Perceived Usefulness ---> Intention to Use 1.443 0.202 7.161 0.000 
Perceived Ease of Use ---> Intention to Use -0.119 0.13 -1.529 0.126 
Intention to Use ---> Actual Use 0.888 0.101 8.818 0.000 

Table 3 displays that mindfulness has a significant positive effect on perceived usefulness and ease of use. Also, 
perceived usefulness has a significant positive effect on the intention to use. Besides that, perceived ease of use does 
not influence the intention to use. Intention to use has a significant positive effect on actual use. 

 
4.3. Discussion 

The findings demonstrated that mindfulness has a significant effect on perceived usefulness. Mindfulness has 
been shown to impact perceived ease of use significantly. It has been demonstrated that perceived usefulness 
significantly impacts the level of intention to use. Perceived ease of use has been shown to have no significant effect on 
the intention to use, while the intention to use has been shown to have a significant effect on actual use. Mindfulness 
can help to increase e-wallet adoption by reducing uncertainty and increasing the perceived usefulness of the 
technology. The level of mindfulness with which a person adopts an e-wallet application encourages the individual to 
investigate the e-wallet in greater detail regarding the context of its use and other available alternatives. The findings of 
this study demonstrate that greater mindfulness in e-wallet adoption significantly impacts perceived usefulness. 
According to Sun & Fang (2010), mindfulness is a good predictor of perceived usefulness in adopting new technologies. 
This study also supports the findings of Sun et al. (2016). They created a new concept (the MTA concept) based on the 
traditional mindfulness theory of technology adoption to investigate the relationship between mindfulness and 
technology adoption. According to Ganesan et al. (2014), mobile devices can facilitate mindfulness practices by 
changing consumer perceptions of adopting and using technology. This study's findings support previous researchers' 
findings because individuals with mindfulness pay more attention to the functions of technology, such as ease of use 
and usefulness, which affects their attitude toward technology. 
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As previously stated, a mind full person will investigate technology's functions, features, and applications. As a 
result, the perception of ease of use is an important consideration for someone mindful of adopting new technology. The 
more mindful a consumer is, the more aware they are of perceived ease of use. It will encourage providers to develop 
features, functions, and additional benefits from technology that prioritizes user-friendliness. Venkatesh et al. (2003) 
state usability is the fundamental pillar of technological development. The statement is also consistent with the findings 
of a study conducted by Sun et al. (2009) and Sun et al. (2016), which found that when deciding whether to accept or 
reject technology, a person pays full attention (mindful) to the technology he will adopt based on his or her needs and 
actively searches for information about the technology before making a decision. Sun & Fang (2010) also state that 
mindfulness is a good predictor of perceived ease of use because it indicates that the individual is very aware of the 
technology that will be used. The ease and functionality of the technology serve as the foundation for use. 

According to previous research, perceived usefulness is an important predictor of an individual's intention to adopt 
and use new technology (Chan & Lu, 2006; Davis, 1989; Peng et al., 2012; Sun et al., 2009). The findings revealed that 
the attitude of consumers' attention to the e-wallet, such as curiosity, features, benefits, and usability of the e-wallet 
itself, could predict the intention to use an e-wallet. As a result, perceived usefulness influences consumers' intentions 
to use e-wallet applications. Consumers will be more likely to use an e-wallet if they believe the system is simple and 
can increase their productivity, reflected in actual usage conditions. Bailey et al. (2017) studied mobile payment 
adoption and discovered that perceived usefulness significantly affected usage intentions. Venkatesh et al. (2003) and 
Venkatesh et al. (2012) state in their study that perceived usefulness significantly encourages individuals to consider 
whether or not it is necessary to direct their desires in the form of intentions, which leads to behaviour adopting the 
system. This study's findings support the researchers' conclusion that perceived usefulness affects a person's 
perception by believing that the usefulness of a digital wallet e-wallet will be able to bring benefits, which, in turn, affects 
their decision-making process in intention to use. 

An E-wallet is a digital wallet rather than an application that can replace banking functions. The convenience of 
making purchases at e-wallet-related merchants is a benefit of using an e-wallet. Assume that customers are regular 
customers of related merchants such as online motorcycle taxis and e-commerce. In that case, they will be tempted to 
use e-wallet applications because of the perceived benefits. Consumers believe that the value obtained has a greater 
influence when compared to the perceived ease of use of the e-wallet application itself. Given the demographic data of 
respondents not from Indonesia's major cities, the perceived benefits of using e-wallets were not as great as the ease of 
use. This phenomenon is practically based on real-world phenomena as an important factor that causes perceived ease 
of use to have no significant effect on use intention. 

Previous research has found that use intention strongly predicts actual use (Kim et al., 2010; Rigopoulos & 
Askounis, 1970; Sun et al., 2016; Sun & Fang, 2010; Sun et al., 2009). Venkatesh et al. (2003) extended the technology 
acceptance model and discovered that use intention influences user behaviour significantly. Furthermore, Yi & Hwang 
(2003) research on predicting the use of web-based information systems discovered that intention to use significantly 
influenced actual use. Based on the findings of previous studies, there is no doubt that intention to use influences actual 
use. This concept is still very relevant to be adopted in the context of e-wallets. This study will then adopt and develop 
measurement indicators of usage intentions for the e-wallet digital payment system in the following stage. This study's 
findings are consistent with previous research that found that purchase intent is a strong predictor of actual use of 
e-wallet applications (Bailey et al., 2017; Muñoz-Leiva et al., 2017; Rigopoulos & Askounis, 1970; Sun et al., 2009; 
Venkatesh et al., 2003). 

5. Conclusions 
In conclusion, this study identified that mindfulness significantly affects perceived usefulness and ease of use. 

Also, perceived usefulness has a significant positive effect on the intention to use. Besides that, perceived ease of use 
does not influence the intention to use. Intention to use has a significant positive effect on actual use. This research 
provides empirical and practical contributions for e-wallet application developers to improve the quality of their services 
for consumers in the future. Some practical contributions for digital wallet application developers include: (1) expanding 
the range of use of digital wallet applications as an easy and convenient means of payment by increasing the number of 
related merchant outlets, and (2) e-wallet application developers need to improve the functions and benefits that users 
feel in their daily activities. E-wallets are expected to support more payment transactions from related merchants in the 
future, both digitally and physically, to make it easier for users to use them. One of the factors limiting the widespread 
use of this e-wallet is the limitations of offline merchants. 
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